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Instructions: 1) All questions are compulsory

2) Assume suitable data wherever necessary
3) Figures to the right indicate full marks

Q.1 | Solve Any 2 Marks| Bloom’s | CO
Level
A What is Bio-pesticide? Explain the advantages of Bio-
pesticide. 5 I 4
B Illustrate the role of IFFCO. 5 T 3
C What is the Need for Farm Mechanization in India? 5 | 5
Solve Any 2
Q.2 | A | Discuss in detail about scheme for farm mechanization in
India. 10 VI 4
B | Classify types of fertilizers. Explain marketing channels
used for fertilizer. 10 \% 3
C Classify types of Agrochemicals? Elaborate the Key growth
factors of Agrochemicals Industry. 10 Vi S
Case study/Practical Application Based Question (Compulsory)
Q.3 | A | List out 10 Major Players of Pesticides industry in India.
Discuss the basis of market segmentation of Agrochemicals | 10 Il 4
in India.
B | What are the major challenges faced by of the Indian
Fertilizer Industry. Give Opinion about advantages and 10 Vv 3
disadvantages of chemical Fertilizer.
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